Major world dairy companies—new study*
INTERNATIONALISION STRIDES AHEAD

WORLD’S TOP CHEESEMAKERS
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to get into the top 20 includimng:
Lala (Mex), LBR and Itambé (Braz),
Sancor (Arg) and Murray Goulburn
(Australia).

According to a new study* of the leading dairy companies in the world,
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